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Ringgold and Ingenta pioneer centralisation of
institutional authentication data

Ingenta, the technology provider that connects the publishing and information industries,
is pleased to announce a new agreement with Ringgold, the company that creates and
maintains a hierarchic database of identifiers for institutions to support publishers and
other parties in the delivery of e-content within the information supply chain. Ringgold
now licenses institutional IP data from Ingenta’s global access control system, enhancing
the 100,000 records in its lIdentify database of institutional identifiers. This collaboration
represents the scholarly information industry’s first centralization of authentication data
relating to academic, professional and business libraries worldwide.

The Ringgold—Ingenta partnership creates a functioning system in which administrative
updates to one registration database (Ingenta) may be securely syndicated (via
Ringgold) to other participating publishers’ systems. Ringgold’s forty publisher customers
— including Oxford University Press, Taylor & Francis and SAGE — stand to benefit from
the enhanced data, which will support more effective gap analysis and better targeted
marketing activities, while Ingenta’s 270 publisher clients will be offered favorable terms
to adopt the Ringgold solution.

“We've participated in many supply chain initiatives over the years,” comments Ringgold
Managing Director, Helen Henderson, “but we believe this one improves upon them all in
terms of the scale of data involved, and the potential scope for changing the way
publishers and libraries interact. Ingenta’s team has been refreshingly creative and
enthusiastic in their approach, and together we will prove that it is possible to streamline
the process of accessing scholarly information for everyone.”

The partnership has arisen from both companies’ support for the principle of subsidiary,
whereby control is devolved to the lowest competent authority — in this case, institutional
librarians. “Librarians are frustrated with the current piecemeal nature of registering for
resources, and the multiple authentication profiles that need to be maintained as a result
— particularly because a lot of those profiles do not support self-management. Our
conversations with them suggest that in an ideal world, there’d be a single place to
manage Yyour institution’s details,” explains Kirsty Meddings, Product Development
Manager at Ingenta. “In sharing the data we have compiled, which librarians can edit
themselves, we’re taking the first step to making that ideal into a reality.”

This latest development extends the collaboration between Ringgold and Publishing
Technology, parent company of Ingenta, VISTA and PCG. Other cooperative advances



include VISTA’s adoption of the Ringgold identifier as a core field in its fulfillment
software, and PCG’s partnership with Ringgold to provide marketing services that
minimize inappropriate targeting of publishers’ sales communications.
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The Publishing Technology group enables publishers to focus on their core competences by providing a single,
trusted partner for both technology requirements and business development services. It is the largest provider
of software and services for the publishing industry, servicing eight out of ten of the world's largest publishers.
The group’s proposition uniquely spans front and back office systems — complemented by a range of business
development services — to provide the industry's only end-to-end suite of software specifically designed to
support the publishing process. Capabilities cover editorial & production, product information, billing &
fulfillment, content conversion & hosting, website development, marketing programs, information commerce,
customer relationship management, rights & royalties and business intelligence. All application modules can be
configured independently to meet specific publishers' needs and to allow flexible integration with existing
systems. Associated sales and marketing services include consultancy and research, sales representation and
telemarketing. The company is listed on the AIM market of the London Stock Exchange and has offices in
Europe and North America.




